








ACCEPTABLE PRESENTATIONS

The Graphic Identity Style Guide provides horizontal and vertical versions of

the logo with several added variations that allow for greater design flexibility. In
addition to the primary two-color logo, the college also provides single color and
single color variations, as well as reversed color versions of each. These logos are
available for download by visiting:

www.coconino.edu/logos.
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EXAMPLES OF UNACCEPTABLE LOGO TREATMENT
Although we encourage creative initiative with brochures and documents, it is
imperative that the College maintains a quality identity that is presented in a
consistent and professional manner. It is also important that when incorporating the
logo into your document, you should adhere to fundamental principles of design to
successfully promote the College identity.

The set of examples shown below does not include all non-compliant possibilities. Use
unaltered logos to ensure best practices.
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Do Not add graphic elements
to alter the logos in any way
unless approved by the
PR/Marketing Department
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Do Not skew, bevel, fold,

dimensionalize, stretch or

otherwise alter the shape
of the logos

Do Not use our logos over
background or photographs
with distracting patterns or

elements
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CREATING NEW ICONS/GRAPHIC ELEMENTS

Although we encourage creative initiative with brochures and documents, the College
strongly discourages units from creating their own icons or graphics as part of a
department’s individual identity effort. If your unit finds it necessary to create a new icon,
it must be approved by the PR/Marketing department and by the Marketing Advisory
Committee. It is imperative that the College maintains a quality identity that is presented in
a consistent and professional manner. It is also important that when incorporating the logo
into your document, you should adhere to fundamental principles of design to successfully
promote the College.

GRANDFATHERED ICON/GRAPHICS

The current CCC identity revitalization requires full cooperation with our new guidelines.
This means that any icons/ graphics approved before 2012 that do not comply, will need to
be phased out. Please contact Scott Talboom, PR/Marketing, 226-4335 or Larry Hendricks,
PR/Marketing, 226-4374, for more information or for help in determining if your current
icon/graphic is compliant.

OUTSIDE REQUESTS FOR MARKS

Individuals, groups or for profit/ nonprofit businesses cannot use the College’s logos,
words, indicia or phrases without the express written permission of the CCC PR/Marketing
Department.

Note: Approval granted for usage on products does not constitute approval for usage of logos, web pages

and print materials (i.e. flyers, brochures, posters, banners, signs).

CLUBS AND ORGANIZATIONS

A club or organization affiliated with CCC may create their own logo as long as it maintains
the College’s core values and is assessed and approved by PR/Marketing before printed on
materials.

SPECIALTY ADVERTISING MATERIALS

All specialty advertising materials must follow the graphic identity system and resemble
our core values. They must also be approved by the PR/Marketing department before
being ordered.

COLLEGE MARKETING MATERIALS

All college marketing materials that are distributed outside the College must contain the
ADA verbiage stated here (CCC is an AA/EOE institution and complies with ADA), and the
correct CCC logo.

If the particular marketing material distributed outside the college exceed 1,000 pieces,
then the HLC logo and statement is required on that specific piece. Logo can be found in

the logo index.
. . . _ . _ . ‘ } Higher
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All logos on this page can be found on our website by visiting: www.coconino.edu/logos
Logos downloaded may only be used for College use and requires permission if used outside

of the College community.

Please email Larry.Hendricks@coconino.edu to request logo permissions.
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CCC COLORS

PANTONE
321c

C100 RO
MO G140
Y3l B153
K23

# 008c99

PANTONE
1365¢c

CO R253
M29 G188
Y72 B95
KO

# fdbc5d

Pantone: company name of an industry standard spot-
color, ink-matching system, abbreviated as PMS.
Coated: how ink will appear on coated paper. Colors
appear brighter and sharper.

CMYK: cyan, magenta, yellow, black. Process colors,
used in four-color, sheet-fed or web printing.

RGB: red, green, blue. Colors used for screens, such as
computer monitors, TVs & mobile devices.

#000000: HEX numbers are a system used to define
colors for web pages.

There are two CCC primary brand colors - teal and gold. As far back as 1991, Coconino
Community College established teal and gold as the school colors.

Use one or both of these colors in your print and collateral materials, along with one of our
official logos, and you will establish an immediate connection to CCC.

For units on campus where teal and gold do not further or complement the objectives of
their promotional materials, we have an extended color palette. These colors are to be used
as accent colors when using one of our offical logos. More colors available by approval from

the PR/Marketing department.

SUPPLEMENTARY COLOR PALETTE - COATED

PANTONE
5473

Cco2 R1
M49 G99
Y42 B117
K16

# 016375

PANTONE
7461

C100 RO
M44 G121
YO B193
KO

# 0079cl

PANTONE
1945

PANTONE
1665

PANTONE
4635

CO R158 CO R241 C35 R139
M100 GO M8O G90 M6O G93
Y50 B57 Y100 B34 Y80 B59
K40 KO K25

# 9e0039 # f15a22 # 8b5d3b

QUESTIONS - MARKETING DEPARTMENT 928-226-4374
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COLLEGE FONTS

The following font families are selected for use throughout Coconino
Community College. Using these typefaces will help the college maintain
a consistent identity for its diverse publications and promotions. Use

of substitute fonts is acceptable only if the standard fonts are not
available and by approval from the PR/Marketing Department. Please
see substitute fonts list for PC & Macintosh when primary and secondary
fonts are unavailable.

PRIMARY FONT

San Serif Font

Coconino Community College uses the Gotham font for all primary
logos. However the Gotham font family is a licensed font and not
available to the College community. The PR/Marketing Department

has approved these alternate fonts that are available to the campus
community. The Helevtica font family will be used as the primary font.
The Helvetica font is versatile and can be used for large, single-word
banner headlines, taglines and mastheads. It is also an excellent font for
heavy body text, such as manuscripts, type-heavy newsletters, and large
documents.

Helvetica Light
ABCDEFGHIJKLMNOPQRSTUVWXY Zabcdefghijkimnopgrstuvwxyz 1234567890

Helvetica Light Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijkimnopgrstuvwxyz 1234567890

Helvetica
ABCDEFGHIJKLMNOPQRSTUVWXY Zabcdefghijkimnopgrstuvwxyz1234567890

Helvetica Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz1234567890

Helvetica Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijkimnopqrstuvwxyz1234567890

Helvetica Bold Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijkimnopqrstuvwxyz1234567890



SECONDARY FONT

Serif Font

The Palatino Linotype font is used in all college designation logos.

This font has been chosen as the College’s secondary font by the
PR/Marketing Department. The Palatino family is a versatile font for
publications and marketing materials. It is also an excellent font for heavy
body text, such as manuscripts, newsletters, and documents.

Palatino Regular
ABCDEFGHIJKLMNOPQRSTUVWXY Zabcdefghijklmnopqrstuvwxyz1234567890

Palatino Italic
ABCDEFGHIJKLMNOPQRSTUVWXY Zabcdefghijklmnopqrstuvwxyz1234567890

Palatino Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz1234567890

Palatino Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz1234567890

SUBSTITUTE FONTS

PR/Marketing designs projects with chosen College fonts listed above.
If you don’t own these fonts, you may use a substitute font that
resembles the two font styles mentioned.

Substitute Font Styles (Approved by PR/Marketing)

Primary Font: (San Serif): Century Gothic, Franklin Gothic Medium or
Trebuchet MS

Secondary Font: (Serif). Garamond, Goudy Old Style, or Palatino

PR/Marketing Department is here to help if you're unsure of a font choice.
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PHOTOGRAPHY GUIDELINES

How to Access Shared CCC Photos

To obtain professional photos, have photos taken for Coconino.edu or of
a CCC approved event, email Larry.Hendricks@coconino.edu with your
photo requests.

PR/Marketing encourages photo sharing across campus to save your
department and the College time and money.

Taking Your Own Photos

A website’s photography can either engage the user by drawing out
emotion and painting a picture or make CCC look amateurish and turn
users off. In all cases, consider a photo’s purpose for placing it on a page
when selecting a photo. Talk with Larry Hendricks, PR and Publications
Coordinator, for more pointers on taking photographs.

How to Access Event Photos

Photos taken for events by CCC faculty and staff are available for use
from Flickr. To use a Flickr photo, visit: www.flickr.com/coconinocc and
download the photo to your computer. Then format the photo to the
appropriate size.

Many of these event sets on Flickr will be streamed to Coconino.edu.
Students, alumni, faculty, staff, or friends of CCC agree that CCC may
use images from this Flickr account on Coconino.edu when submitting
images.

Release Forms

You must obtain written permission from your talent through a release
form (any recognizable face needs to have a corresponding release
form), available at www.coconino.edu/public-relations/releaseform,
and submit it to the Marketing Department. Marketing will not post or
approve posting of any photos without release forms. Marketing also
reserves the right to remove any photos before approval that do not
meet standards for Coconino.edu.

Note: You are responsible for obtaining proper approvals of photos in your
department. Marketing assumes this step has been taken once you post a photo on

Coconino.edu.

Social Media Sites

Marketing encourages photo sharing to market your department or
event through CCC social networking accounts. To add photos to a CCC
social networking site, contact: Brian Harris at brian.harris@coconino.edu
or Larry Hendricks at

Larry.Hendricks@coconino.edu for Facebook, Twitter & Flickr

Questions?
If you have any questions, please contact the PR/Marketing Department
at 928-226-4374






